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Appendix  Charts:
Volunteering  and  Charitable  Giving
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Volunteering

q Percent  who  volunteer  (2004,  2007,  2010,  2013)
q By  year,  by  age,  by  sex  and  by  level  of  
educational  attainment

q Volunteering  patterns  in  2013
Charitable  donors

q Percent  who  donate  and  average  donations
(2004,  2007,  2010,  2013)
q By  year,  by  age,  by  sex  and  by  level  of  
educational  attainment

q Charitable  donation  patterns  in  2013
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Appendix  Charts:
Volunteering  and  Charitable  Giving

in  Non-­metro  Ontario
Note  that  some  respondents  on  the  Statistics  Canada  General  Social  Survey  were  not  assigned  
a  geographical  location  in  2007  and  2010.  In  the  charts  /  tables  that  follow,  we  have  used  the  
data  for  “metro”  and  for  “non-­metro”  and  we  assume  that  the  “not  stated”  group  would  not  
influence  our  results  if  they  had  been  assigned  a  geographical  location.
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Volunteering

q Percent  who  volunteer  (2004,  2007,  2010,  2013)
q By  year,  by  age,  by  sex  and  by  level  of  
educational  attainment

q Volunteering  patterns  in  2013
Charitable  donors

q Percent  who  donate  and  average  donations
(2004,  2007,  2010,  2013)
q By  year,  by  age,  by  sex  and  by  level  of  
educational  attainment

q Charitable  donation  patterns  in  2013
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1.  Specifically,  formal  volunteering  which  is  unpaid  work  on  behalf  of  a  group  or  organization.
Source:  Statistics  Canada.  Canada  Survey  of  Giving,  Volunteering  and  Participation,  2004,  2007  and  2010  and  
Statistics  Canada.  General  Social  Survey  on  Giving,  Volunteering  and  Participation,  2013.

Percent  of  individuals  who volunteered1
(20  years  of  age  and  over)

In  2013,  43%  of  individuals  volunteered  for  a  group
or  organization in  non-­metro  Ontario
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1.  Specifically,  formal  volunteering  which  is  unpaid  work  on  behalf  of  a  group  or  organization.
Source:  Statistics  Canada.  Canada  Survey  of  Giving,  Volunteering  and  Participation,  2004,  2007  and  2010  and  
Statistics  Canada.  General  Social  Survey  on  Giving,  Volunteering  and  Participation,  2013.

Percent  of  individuals  who volunteered1
(20  years  of  age  and  over)

A  (slightly) higher  share  of  individuals  35-­54  years  of  age  
are  volunteers  in  metro  and  non-­metro  Ontario
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1.  Specifically,  formal  volunteering  which  is  unpaid  work  on  behalf  of  a  group  or  organization.
Source:  Statistics  Canada.  Canada  Survey  of  Giving,  Volunteering  and  Participation,  2004,  2007  and  2010  and  
Statistics  Canada.  General  Social  Survey  on  Giving,  Volunteering  and  Participation,  2013.

Percent  of  individuals  who volunteered1
(20  years  of  age  and  over)

A similar  share  of  females  and  males  are  volunteers  
in  each  of  metro  and  non-­metro  Ontario
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1.  Specifically,  formal  volunteering  which  is  unpaid  work  on  behalf  of  a  group  or  organization.
Source:  Statistics  Canada.  Canada  Survey  of  Giving,  Volunteering  and  Participation,  2004,  2007  and  2010  and  
Statistics  Canada.  General  Social  Survey  on  Giving,  Volunteering  and  Participation,  2013.

Percent  of  individuals  who volunteered1
(20  years  of  age  and  over)

Individuals  with  a  university  degree  are  more  likely  to  
volunteer  for  an  organization  in  metro  and  non-­metro  Ontario
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Volunteering

q Percent  who  volunteer  (2004,  2007,  2010,  2013)
q By  year,  by  age,  by  sex  and  by  level  of  
educational  attainment

q Volunteering  patterns  in  2013
Charitable  donors

q Percent  who  donate  and  average  donations
(2004,  2007,  2010,  2013)
q By  year,  by  age,  by  sex  and  by  level  of  
educational  attainment

q Charitable  donation  patterns  in  2013
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Three  or  more

Two
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One
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1.  Specifically,  formal  volunteering  which  is  unpaid  work  for  a  group  or  organization.
2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview  of  Ontario’s  rural  geography”  (June,  2013)  
(http://ruralontarioinstitute.ca/file.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­7ad02cf55b0b)
Source:  Statistics  Canada. General  Social  Survey    Giving,  Volunteering  &  Participating,  2013.

Percent  of  volunteers1 by  number  of  organizations
for  which  they  volunteered

Among those  who  volunteered1,  50%  did  unpaid  work
for  one  organization,  non-­metro2 Ontario,  2013
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(sub-­
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20  to  
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35  to  
54

55  and  
over

20  and  
over  
(sub-­
total)

20  to  
34

35  to  
54

55  and  
over

20  and  
over  
(sub-­
total)

20  to  
34

35  to  
54

55  and  
over

Total 100 100 100 100 100 100 100 100 100 100 100 100
1 54 56 51 54 54 57 50 58 50 52 53 46
2 27 24 28 28 26 24 29 25 28 F 22 36
3  or  more 20 20 21 18 19 19 20 17 23 27 26 18
1.  Specif ically,  formal  volunteering  w hich  is  unpaid  w ork  for  a  group  or  organization

"F":  Data  are  too  unreliable  to  published  due  to  small  sample  size

Source:  Statistics  Canada,  General  Social  Survey  (GSS)  -­  Giving,  Volunteering  &  Participating  (GVP),  2013

2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview   of  Ontario’s  rural  geography”  (June,  2013)  
(http://ruralontarioinstitute.ca/f ile.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­7ad02cf55b0b)

Percent  distribution  of  volunteers  by  number  of  organizations  for  which  
they  volunteered,  metro  and  non-­metro  Ontario,  2013

Number  of  
groups  /  

organizations  
for  which  the  
individual  

volunteered1

Ontario  (Total) Metro  (CMA) Non-­metro  (Non-­CMA2)

Percent  distribution  of  volunteers1  by  number  of  groups  or  organizations  
for  which  they  volunteered  in  the  previous  year

Age  of  volunteer
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1.  Specifically,  formal  volunteering  which  is  unpaid  work  for  a  group  or  organization.
2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview  of  Ontario’s  rural  geography”  (June,  2013)  
(http://ruralontarioinstitute.ca/file.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­7ad02cf55b0b)
Source:  Statistics  Canada. General  Social  Survey    Giving,  Volunteering  &  Participating,  2013.

Percent  of  volunteers1 by  type  of  organization
for  which  they  volunteered  the  most  hours

22%  of  volunteers  spent their  most  time  volunteering  for  a  
sports  or  recreation  organization,  non-­metro2 Ontario,  2013
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All  groups  or  organizations 100 100 100 100 100 100 100 100 100 100 100 100
Arts  and  culture 4 5 3 4 4 5 3 4 4 F F F
Sports  and  recreation 18 12 21 18 17 11 21 16 22 F 24 23
Education  &  research 11 10 17 4 12 10 19 5 7 F 11 F
Universities  &  colleges 4 9 3 F 5 11 3 F F F F F
Health  (hospitals,  nursing  homes,  etc.) 9 8 9 10 8 9 7 10 11 F 16 11
    .  .  Hospitals 3 4 3 4 4 5 3 4 2 F F F
Social  services  (day  care,  caring  for  the  infirm,  etc.) 15 16 14 17 15 15 14 17 17 F 13 16
Environment  &  animal  protection 4 5 3 5 4 F 2 5 6 F F 6
Community  development  &  housing 5 6 4 6 6 8 3 7 4 F F F
Law,  advocacy  &  politics 3 F 3 2 3 F 3 2 F F F F
Grant-­making,  fundraising  &  volunteer  promotion 3 3 2 3 2 4 2 F F F F F
International 1 F F 1 2 F F F F F F F
Religion 16 14 13 21 15 13 13 22 18 F 13 20
Business  &  professional  associations,  unions 1 F F 2 1 F F 3 F F F F
Not  elsewhere  classified 1 F F F 1 F F F F F F F
Not  stated 2 F 2 F 2 F F F F F F F

Type  of  organization  (for  w hich  one  volunteered  the  most  hours  in  the  previous  year)  (ICNPO:  International  Classif ication  of  Non-­Profit  Organizations)
.  .  Arts  and  culture  (ICNPO  011)
.  .  Sports  and  recreation  (ICNPO  012  -­  013)
.  .  Education  and  research  (ICNPO  020  to  024)  (subtotal)
.  .  .  .  Education  (elementary,  primary,  secondary  and  higher)  (ICNPO  021-­022)
.  .  .  .  Research  (medical,  science,  technology,  social  sciences,  policy  studies)  (ICNPO  024)
.  .  .  .  Other  education  (general,  vocational,  continuing  education)  (ICNPO  020  &  023)
.  .  Health  (ICNPO  030  to  034)  (subtotal)
.  .  .  .  Hospitals  and  rehabilitation  (ICNPO  031)
.  .  .  .  Nursing  homes  (ICNPO  032)
.  .  .  .  Mental  health  and  crisis  intervention  (ICNPO  033)
.  .  .  .  Other  health  (general,  public  health,  outpatient  services,  emergency  services)  (ICNPO  030  &  034)
.  .  Social  services  (ICNPO  040  to  043)  (subtotal)
.  .  .  .  Social  services  (day  care,  youth  services,  family  services,  services  for  the  handicapped  and  the  elderly)  (ICNPO  041)
.  .  .  .  Other  social  services  (general,  emergency  and  relief,  income  support  and  maintenance)  (ICNPO  040  &  042  &  043)
.  .  Environment  and  animal  protection  (ICNPO  050  to  052)
.  .  Development  and  housing  (community,  economic  and  social  develoment,  housing,  job  training)  (ICNPO  061  to  063)
.  .  Law ,  advocacy  and  politics  (ICNPO  071  to  073)
.  .  Religion  (ICNPO  100  to  101)
.  .  Other  (philanthropic  organizations,  international  programs,  business  and  union  organizations)  (ICNPO  081  &  091  &  111  &  121)

1.  Specif ically,  formal  volunteering  w hich  is  unpaid  w ork  for  a  group  or  organization
2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview   of  Ontario’s  rural  geography”  (June,  2013)  (http://ruralontarioinstitute.ca/f ile.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­7ad02cf55b0b)
"F":  Data  are  too  unreliable  to  published  due  to  small  sample  size

Source:  Statistics  Canada,  General  Social  Survey  (GSS)  -­  Giving,  Volunteering  &  Participating  (GVP),  2013

Percent  distribution  of  volunteers1  by  type  of  group  /  organization  for  which  the  individual  
volunteered  the  most  hours,  metro  and  non-­metro  Ontario,  2013

Type  of  group  /  organization

Ontario  (Total) Metro  (CMA) Non-­metro  (Non-­CMA2)
Age  of  volunteer

Percent  distribution  of  volunteers1  by  type  of  group  /  organization  for  
which  the  individual  volunteered  the  most  hours



RayD.Bollman@sasktel.net 14

0 20 40 60 80

Pre-­school  children  only  (0-­5)

Pre-­school  &  school  aged  children  (0-­17)

School  aged  children  only  (6-­17)

No  children

1.  Specifically,  formal  volunteering  which  is  unpaid  work  for  a  group  or  organization.
2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview  of  Ontario’s  rural  geography”  (June,  2013)  
(http://ruralontarioinstitute.ca/file.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­7ad02cf55b0b)
Source:  Statistics  Canada. General  Social  Survey    Giving,  Volunteering  &  Participating,  2013.

Percent  of  volunteers1 by  number  of  children  
in  the  household

64% of  volunteers  have  no  children  in  their  household,
non-­metro2 Ontario,  2013
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35  to  
54
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All  households  with  a  volunteer1 100 100 100 100 100 100 100 100 100 100 100 100
No  children 63 67 37 93 63 72 36 93 64 40 39 95
Pre-­school  children  only  (0-­5) 7 14 7 F 7 12 7 F 7 27 F F
Pre-­school  and  school  aged  children  (0-­17) 6 6 11 F 6 F 11 F 7 18 9 F
School  aged  children  only  (6-­17) 24 12 46 5 24 12 45 6 22 F 48 F
1.  Specif ically,  formal  volunteering  w hich  is  unpaid  w ork  for  a  group  or  organization

2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview   of  Ontario’s  rural  geography”  (June,  2013)  (http://ruralontarioinstitute.ca/f ile.aspx?id=1c38f15e-­
df4e-­41a8-­9c4d-­7ad02cf55b0b)
"F":  Data  are  too  unreliable  to  published  due  to  small  sample  size

Source:  Statistics  Canada,  General  Social  Survey  (GSS)  -­  Giving,  Volunteering  &  Participating  (GVP),  2013

Percent  distribution  of  volunteers1  by  presence  of  children    in  the  household,  metro  and  
non-­metro  Ontario,  2013

Presence  of  children  in  household

Ontario  (Total) Metro  (CMA) Non-­metro  (Non-­CMA2)

Age  of  volunteer1

Percent  distribution  of  volunteers1  by  presence  of  children  in  the  
household
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Not  stated

Attends  services  weekly

Does  not  attend  services
weekly

1.  Specifically,  formal  volunteering  which  is  unpaid  work  for  a  group  or  organization.
2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview  of  Ontario’s  rural  geography”  (June,  2013)  
(http://ruralontarioinstitute.ca/file.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­7ad02cf55b0b)
Source:  Statistics  Canada. General  Social  Survey    Giving,  Volunteering  &  Participating,  2013.

Percent  of  volunteers1 by  religious  attendance

71% of  volunteers  do  not  attend  weekly  religious services,  
non-­metro2 Ontario,  2013
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20  to  
34

35  to  
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55  and  
over

All  volunteers 100 100 100 100 100 100 100 100 100 100 100 100
Attends  services  weekly 22 21 17 31 22 19 17 30 25 29 15 32
Does  not  attend  services  weekly 70 71 74 65 70 73 72 65 71 65 84 65
Not  stated 7 8 9 4 8 8 11 5 F F F F
1.  Specif ically,  formal  volunteering  w hich  is  unpaid  w ork  for  a  group  or  organization
2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview   of  Ontario’s  rural  geography”  (June,  2013)  (http://ruralontarioinstitute.ca/f ile.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­7ad02cf55b0b)
"F":  Data  are  too  unreliable  to  published  due  to  small  sample  size

Source:  Statistics  Canada,  General  Social  Survey  (GSS)  -­  Giving,  Volunteering  &  Participating  (GVP),  2013

Percent  distribution  of  volunteers1  by  religious  attendance,  metro  and  non-­metro  
Ontario,  2013

Religious  attendance

Ontario  (Total) Metro  (CMA) Non-­metro  (Non-­CMA2)

Age  of  volunteer1

Percent  distribution  of  volunteers1  by  usual  religious  attendance
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First  aid,  firefighting
Canvassing

Coach,  referee  or  officiate
Protection  of  the  environment

Volunteer  driving
Other

Health  care  or  support
Collect,  serve  or  deliver  food  or  other  goods

Maintenance  of  buildings  or  facilities
Counsel  or  provide  advice

Office,  administrative  or  library  work
Teaching  or  mentoring
Committee  or  board

Organize  activities  or  events
Fundraising

1.  Specifically,  formal  volunteering  which  is  unpaid  work  for  a  group  or  organization.
2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview  of  Ontario’s  rural  geography”  (June,  2013)  
(http://ruralontarioinstitute.ca/file.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­7ad02cf55b0b)
Source:  Statistics  Canada. General  Social  Survey    Giving,  Volunteering  &  Participating,  2013.

Percent  of  volunteers1 reporting  each  type  of  
volunteer  activity

54% of  volunteers  are  involved  in  fundraising,
non-­metro2 Ontario,  2013
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Total 100 100 100 100 100 100 100 100 100 100 100 100
Canvassing 10 7 13 9 9 7 12 7 12 F 14 13
Fundraising 46 44 54 38 44 41 52 35 54 58 64 45
Committee  or  board 36 30 33 44 34 29 32 43 41 37 36 48
Teaching  or  mentoring 30 32 29 29 30 30 29 30 31 40 31 26
Organize  activities  or  events 48 50 46 48 48 51 46 46 48 42 46 52
Office,  administrative  or  library  work 23 22 22 24 21 19 22 23 28 34 23 28
Coach,  referee  or  officiate 17 19 21 9 18 20 21 10 13 F 21 6
Counsel  or  provide  advice 27 25 25 31 28 26 25 32 24 F 24 27
Health  care  or  support 18 21 14 20 18 22 14 20 19 F 17 20
Collect,  serve  or  deliver  food  or  other  goods 24 24 24 25 25 25 24 25 23 F 22 26
Maintenance  of  buildings  or  facilities 15 19 12 17 13 17 10 15 23 F 19 22
Volunteer  driving 16 15 16 15 15 13 17 15 16 F 13 14
First  aid,  firefighting 5 9 5 3 5 9 5 F 6 F F 5
Protection  of  the  environment 17 20 17 16 18 22 17 16 15 F 17 17
Other 18 14 17 24 19 15 18 24 17 F 11 24

Type  of  volunteering  activity

.  .  Canvassing

.  .  Fundraising

.  .  Organizing  events

.  .  Sit  as  a  member  of  committee  or  board

.  .  Teaching,  education  or  mentoring

.  .  Organize,  supervise  or  coordinate  activities  or  events

.  .  Off ice  w ork,  bookkeeping,  administrative  duties,  or  library  w ork

.  .  Coach,  referee  or  off iciate

.  .  Counsel  or  provide  advice

.  .  Provide  health  care  or  support  including  companionship

.  .  Collect,  serve  or  deliver  food  or  other  goods

.  .  Work  associated  w ith  the  maintenance,  repair  or  building  of  facilities  or  grounds

.  .  Volunteer  driving

.  .  Provide  help  through  first  aid,  f ire-­f ighting,  or  search  and  rescue

.  .  Engage  in  activities  aimed  at  conservation  or  protection  of  the  environment  or  w ildlife

.  .  Other

1.  Specif ically,  formal  volunteering  w hich  is  unpaid  w ork  for  a  group  or  organization
2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview   of  Ontario’s  rural  geography”  (June,  2013)  (http://ruralontarioinstitute.ca/f ile.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­7ad02cf55b0b)
"F":  Data  are  too  unreliable  to  published  due  to  small  sample  size

Source:  Statistics  Canada,  General  Social  Survey  (GSS)  -­  Giving,  Volunteering  &  Participating  (GVP),  2013

Percent  distribution  of  volunteers1  by  number  of  organizations  for  which  they  
volunteered,  metro  and  non-­metro  Ontario,  2013

Type  of  volunteering1  activity

Ontario  (Total) Metro  (CMA) Non-­metro  (Non-­CMA2)

Age  of  volunteer1

Percent  of  volunteers1  reporting  each  type  of  volunteering  activity  (Note  
that  respondents  identified  more  than  one  type  of  volunteering  activity)
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Improve  job  opportunities

Religious  obligations

Family  member  volunteers

Support  a  cause

Friends  volunteer

To  explore  own  strengths

To  network  with  or  meet  people

Improve  sense  of  own  well-­being/health

Personally  affected

Use  skills  &  experiences

Community  contribution

1.  Specifically,  formal  volunteering  which  is  unpaid  work  for  a  group  or  organization.
2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview  of  Ontario’s  rural  geography”  (June,  2013)  
(http://ruralontarioinstitute.ca/file.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­7ad02cf55b0b)
Source:  Statistics  Canada. General  Social  Survey    Giving,  Volunteering  &  Participating,  2013.

Percent  of  volunteers1 reporting  each  reason  for  volunteering

91% of  volunteers  listed  "community contribution"  as  one  of  
the  reasons  for  volunteering,  non-­metro2 Ontario,  2013
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All  volunteers 100 100 100 100 100 100 100 100 100 100 100 100
Personally  affected  by  cause  being  supported 59 48 67 59 58 48 64 58 65 50 79 62
Family  member  volunteers 23 22 25 21 22 22 23 19 27 21 33 26
Friends  volunteer 36 40 32 38 35 42 30 35 41 30 42 46
To  network  with  or  meet  people 49 57 42 50 50 57 45 49 45 57 30 52
Improve  job  opportunities 20 41 17 6 21 41 18 7 12 39 11 F
Religious  obligations 20 18 16 27 20 17 17 27 23 28 13 28
To  explore  own  strengths 50 64 46 44 52 66 47 45 44 53 41 41
Community  contribution 91 89 92 92 91 89 92 93 91 91 92 91
Use  skills  &  experiences 77 81 74 79 78 81 74 81 76 83 74 75
To  support  a  political,  environmental  or  social  cause 33 35 29 36 33 35 30 36 33 33 27 38
To  improve  sense  of  well-­being  or  health 54 48 53 62 54 47 53 60 57 55 49 65

Reasons  for  volunteering
.  .  Personally  affected  by  the  cause  supported  by  this  group  or  organization

.  .  Because  a  family  member  volunteers.

.  .  Because  your  friends  volunteer.

.  .  To  netw ork  w ith  or  meet  people.

.  .  To  improve  your  job  opportunities.

.  .  To  fulf ill  religious  obligations  or  other  beliefs.

.  .  To  explore  your  ow n  strengths.

.  .  To  make  a  contribution  to  the  community.

.  .  To  use  your  skills  and  experiences.

.  .  To  support  a  political,  environmental  or  social  cause

.  .  To  improve  your  sense  of  w ell-­being  or  health.

1.  Specif ically,  formal  volunteering  w hich  is  unpaid  w ork  for  a  group  or  organization
2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview   of  Ontario’s  rural  geography”  (June,  2013)  (http://ruralontarioinstitute.ca/f ile.aspx?id=1c38f15e-­df4e-­41a8-­
9c4d-­7ad02cf55b0b)
"F":  Data  are  too  unreliable  to  published  due  to  small  sample  size

Source:  Statistics  Canada,  General  Social  Survey  (GSS)  -­  Giving,  Volunteering  &  Participating  (GVP),  2013

Percent  distribution  of  volunteers1  by  reason  for  volunteering,  metro  and  non-­metro  Ontario,  
2013

Reason  for  volunteering1

Ontario  (Total) Metro  (CMA) Non-­metro  (Non-­CMA2)

Age  of  volunteer1

Percent  of  volunteers1  reporting  each  reason  for  volunteering  (Note  that  
respondents  identified  more  than  one  reason  for  volunteering)
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Other  skills

Obtain  a  job

Technical  or  office  skills

Improved  success  in  job

Fundraising  skills

Organizational  skills

Knowledge  of  issues

Communication  skills

Interpersonal  skills

1.  Specifically,  formal  volunteering  which  is  unpaid  work  for  a  group  or  organization.
2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview  of  Ontario’s  rural  geography”  (June,  2013)  
(http://ruralontarioinstitute.ca/file.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­7ad02cf55b0b)
Source:  Statistics  Canada. General  Social  Survey    Giving,  Volunteering  &  Participating,  2013.

Percent  of  volunteers1 reporting  each  skill  acquired  from  volunteering

54% of  volunteers  listed  acquiring "interpersonal"  skills
from  volunteering,  non-­metro2 Ontario,  2013
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All  volunteers 100 100 100 100 100 100 100 100 100 100 100 100
Fundraising  skills 32 38 35 23 32 36 34 23 33 46 38 21
Technical  or  office  skills 28 41 29 17 29 43 29 16 23 27 27 17
Organizational  skills 40 59 38 26 41 61 38 26 33 48 35 25
Knowledge  of  issues 35 40 32 33 35 38 31 36 35 48 37 27
Communication  skills 44 63 41 33 45 63 42 33 40 63 34 34
Interpersonal 62 77 58 54 64 80 59 55 54 66 51 51
Other  skills 4 5 4 4 5 6 5 4 3 F F F

Obtain  a  job 28 48 25 16 30 51 26 17 20 33 18 16
Improve  success  in  present  job 33 53 35 14 35 55 37 14 24 43 28 12

Skills  acquired  through  volunteering

.  .  fundraising  skills?

.  .  technical  or  off ice  skills  such  as  f irst  aid,  coaching  techniques,  computer  or  bookkeeping?

.  .  organizational  or  managerial  skills  such  as  how   to  organize  people  or  money,  to  be  a  leader,  to  plan  or  to  run  an  organization?

.  .  increased  know ledge  of  such  subjects  as  health,  w omen’s  or  political  issues,  criminal  justice  or  the  environment?

.  .  communication  skills  such  as  public  speaking,  w riting,  public  relations  or  conducting  meetings?

.  .  interpersonal  skills  such  as  understanding  people,  motivating  people,  or  handling  diff icult  situations  w ith  confidence,  compassion  or  patience?

.  .  some  other  skill  or  know ledge?

.  .  your  volunteer  activities  helped  you  to  get  a  job  or  start  a  business?

.  .  your  volunteer  activities  helped  your  chances  of  success  in  your  paid  job  or  business?

1.  Specif ically,  formal  volunteering  w hich  is  unpaid  w ork  for  a  group  or  organization
2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview   of  Ontario’s  rural  geography”  (June,  2013)  (http://ruralontarioinstitute.ca/f ile.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­7ad02cf55b0b)
"F":  Data  are  too  unreliable  to  published  due  to  small  sample  size

Source:  Statistics  Canada,  General  Social  Survey  (GSS)  -­  Giving,  Volunteering  &  Participating  (GVP),  2013

Percent  of  volunteers1  reporting  each  skill  acquired  from  volunteering,  metro  
and  non-­metro  Ontario,  2013

Skills  acquired  from  
volunteering1

Ontario  (Total) Metro  (CMA) Non-­metro  (Non-­CMA2)

Age  of  volunteer1

Percent  of  volunteers1  reporting  each  type  of  skill  acquired  from  
volunteering  (Note  that  respondents  identified  more  than  one  type  of  skill  acquired  

from  volunteering)
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Did  not  know  how

No  interest

Health  problems

No  one  asked

Preferred  to  give  money

Gave  enough  time  already

Cannot  make  long-­term  commitment

No  time

1.  Specifically,  formal  volunteering  which  is  unpaid  work  for  a  group  or  organization.
2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview  of  Ontario’s  rural  geography”  (June,  2013)  
(http://ruralontarioinstitute.ca/file.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­7ad02cf55b0b)
Source:  Statistics  Canada. General  Social  Survey    Giving,  Volunteering  &  Participating,  2013.

Percent  of  volunteers1 reporting  each  reason  for  not  volunteering  more

61% of  volunteers  listed  "no  time"  as  the  reason  for
not  volunteering  more,  non-­metro2 Ontario,  2013
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20  and  
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total)

20  to  
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35  to  
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55  and  
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All  volunteers 100 99 100 100 100 100 100 100 100 100 100 100
Gave  enough  time  already 40 28 38 52 41 28 40 54 36 24 28 47
Previous  dissatisfied  experience 8 8 9 7 8 7 10 7 8 F F 7
No  one  asked 29 32 30 27 30 31 31 28 27 36 24 25
Did  not  know  how 14 27 12 7 15 27 12 7 13 F 11 9
Health  problems 17 12 14 26 16 11 13 25 24 F 18 30
No  time 69 75 76 54 70 78 76 55 61 63 72 50
Financial  cost 14 26 11 9 15 25 13 8 12 28 F 10
Long-­term  commitment 49 48 52 46 48 48 52 44 51 48 49 54
Preferred  to  give  money 26 17 29 30 25 15 29 29 30 F 27 33
No  interest 18 16 18 20 19 17 18 20 17 F 18 21

Reasons  for  not  volunteering  "more"

.  .  You  gave  enough  time  already  [prior  to  the  past  12  months].

.  .  You  w ere  dissatisf ied  w ith  a  previous  volunteering  experience

.  .    Because  no  one  asked  you.

.  .  You  did  not  know   how   to  get  [more]  involved.

.  .  You  had  health  problems  or  you  w ere  physically  unable

.  .  You  did  not  have  the  time

.  .  The  f inancial  cost  of  volunteering.

.  .  You  w ere  unable  to  make  a  long-­term  commitment

.  .  You  preferred  to  give  money  instead  of  time.

.  .  You  had  no  interest.

1.  Specif ically,  formal  volunteering  w hich  is  unpaid  w ork  for  a  group  or  organization
2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview   of  Ontario’s  rural  geography”  (June,  2013)  
(http://ruralontarioinstitute.ca/f ile.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­7ad02cf55b0b)
"F":  Data  are  too  unreliable  to  published  due  to  small  sample  size

Source:  Statistics  Canada,  General  Social  Survey  (GSS)  -­  Giving,  Volunteering  &  Participating  (GVP),  2013

Percent  of  present  volunteers1  stating  each  reason  for  not  volunteering  more,  
metro  and  non-­metro  Ontario,  2013

Reason  that  present  
volunteers1  state  for  not  
volunteering  more

Ontario  (Total) Metro  (CMA) Non-­metro  (Non-­CMA2)

Age  of  volunteer1

Percent  of  volunteers1  reporting  each  reason  for  not  volunteering  more  
(Note  that  respondents  identified  more  than  one  reason  for  not  volunteering  more)
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Provided  unpaid  teaching  /  coaching

Other

Helped  with  paperwork

Helped  with  shopping

Provided  care  (counselling,  visiting,
unpaid  babysitting,  etc.)

Helped  someone  at  their  home

1.  Specifically,  formal  volunteering  which  is  unpaid  work  for  a  group  or  organization.
2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview  of  Ontario’s  rural  geography”  (June,  2013)  
(http://ruralontarioinstitute.ca/file.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­7ad02cf55b0b)
Source:  Statistics  Canada. General  Social  Survey    Giving,  Volunteering  &  Participating,  2013.

Percent  of  volunteers1 reporting  each  type  of  "informal"  volunteering

66% of  volunteers1 also  did  informal  volunteering
by  helping  someone at  their  home,  non-­metro2 Ontario,  2013
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All  volunteers 100 100 100 100 100 100 100 100 100 100 100 100
Helped  someone  at  their  home 63 69 64 57 62 67 62 58 66 80 73 54
Helped  with  shopping 48 49 46 51 48 50 46 51 49 46 46 53
Helped  with  paperwork 36 34 38 34 36 35 38 35 32 29 34 32
Provided  care  (counselling,  visiting,  unpaid  babysitting,  etc.) 56 59 51 59 56 58 51 59 58 63 52 59
Provided  unpaid  teaching  /  coaching 19 26 18 15 21 27 20 16 15 22 12 15
Other 23 22 25 22 23 21 25 22 27 29 30 23

Informal  volunteer  activities  in  the  past  12  months

.  .  did  you  help  anyone  w ith  w ork  at  their  home  such  as  cooking,  cleaning,  gardening,  maintenance,  painting,  shovelling  snow ,  or  car  repairs?

.  .  did  you  help  anyone  by  doing  any  shopping,  or  by  driving  someone  to  the  store  or  to  an  appointment?

.  .  did  you  help  anyone  w ith  paperw ork  tasks  such  as  w riting  letters,  doing  taxes,  f illing  out  forms,  banking,  paying  bills  or  f inding  information?

.  .  did  you  provide  anyone  w ith  health-­related  or  personal  care,  such  as  emotional  support,  counselling,  providing  advice,  visiting  the  elderly,  unpaid  babysitting?  

.  .  did  you  help  anyone  w ith  unpaid  teaching,  coaching,  tutoring,  or  assisting  w ith  reading?

.  .  did  you  help  anyone  in  any  other  w ay  -­  not  on  behalf  of  an  organization?

1.  Specif ically,  formal  volunteering  w hich  is  unpaid  w ork  for  a  group  or  organization

2.  Non-­CMA  is  outside  a  Census  Metropolitan  Area  (CMA).  See  “Overview   of  Ontario’s  rural  geography”  (June,  2013)  (http://ruralontarioinstitute.ca/f ile.aspx?id=1c38f15e-­df4e-­41a8-­9c4d-­
7ad02cf55b0b)
"F":  Data  are  too  unreliable  to  published  due  to  small  sample  size

Source:  Statistics  Canada,  General  Social  Survey  (GSS)  -­  Giving,  Volunteering  &  Participating  (GVP),  2013

Among  those  who  are  formal  volunteers1,  percent  reporting  additional  "informal"  volunteer  
activities,  metro  and  non-­metro  Ontario,  2013

Types  of  "informal"  volunteering:  "Did  you  help  
people  on  your  own?  (not  on  behalf  of  an  

organization)  (exluding  help  given  to  anyone  
living  in  your  household)

Ontario  (Total) Metro  (CMA) Non-­metro  (Non-­CMA2)

Age  of  volunteer1

Among  those  who  are  formal  volunteers1,  percent  reporting  additional  
"informal"  volunteer  activities
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Appendix  Charts:
Volunteering  and  Charitable  Giving

in  Non-­metro  Ontario
Volunteering

q Percent  who  volunteer  (2004,  2007,  2010,  2013)
q By  year,  by  age,  by  sex  and  by  level  of  
educational  attainment

q Volunteering  patterns  in  2013
Charitable  donors

q Percent  who  donate  and  average  donations
(2004,  2007,  2010,  2013)
q By  year,  by  age,  by  sex  and  by  level  of  
educational  attainment

q Charitable  donation  patterns  in  2013
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Source:  Statistics  Canada.  Canada  Survey  of  Giving,  Volunteering  and  Participation,  2004,  2007  and  2010  and  
Statistics  Canada.  General  Social  Survey  on  Giving,  Volunteering  and  Participation,  2013.

Percent  of  individuals  (20  years  of  age  and  over)  
who  made  a  charitable  donation

In  2013,  90%  of  individuals  in  non-­metro  Ontario  made  a  charitable  donation
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Statistics  Canada.  General  Social  Survey  on  Giving,  Volunteering  and  Participation,  2013.

Average annual  donations  per  donor
(constant $2013)

Average annual  donation  per  donor  in  2013  was  $534  in  non-­metro  Ontario
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Source:  Statistics  Canada.  Canada  Survey  of  Giving,  Volunteering  and  Participation,  2004,  2007  and  2010  and  
Statistics  Canada.  General  Social  Survey  on  Giving,  Volunteering  and  Participation,  2013.

Percent  of  individuals    who  
made  a  charitable  donation

Individuals ages  35-­54  and  55  and  over  show  a  similar  
propensity  to  make  a  charitable  donation,  Ontario
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"F":  Too  unreliable  to  publish  (due  to  small  sample  size)
Source:  Statistics  Canada.  Canada  Survey  of  Giving,  Volunteering  and  Participation,  2004,  2007  and  2010  and  
Statistics  Canada.  General  Social  Survey  on  Giving,  Volunteering  and  Participation,  2013.

Individuals 55  years  and  over  make  higher  annual  donations,  
Ontario

Average annual  donations  per  donor
(constant $2013)

F
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Percent  of  individuals    who  
made  a  charitable  donation

Females and  males  are  equally  likely  to  make  a  charitable  donation,  
Ontario
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Statistics  Canada.  General  Social  Survey  on  Giving,  Volunteering  and  Participation,  2013.

In  non-­metro  Ontario,  the average  donation  of  a  male  is  
(silghtly)  higher  than  the  average  donation  for  a    female

Average annual  donations  per  donor
(constant $2013)
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Statistics  Canada.  General  Social  Survey  on  Giving,  Volunteering  and  Participation,  2013.

Percent  of  individuals    who  
made  a  charitable  donation

Individuals with  some  post-­secondary  education  are
(slightly)  more  likely  to  make  a  charitable  donation,  Ontario
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Statistics  Canada.  General  Social  Survey  on  Giving,  Volunteering  and  Participation,  2013.

Individuals  with  a  university  degree  contribute
higher  charitable  donations,  Ontario

Average annual  donations  per  donor
(constant $2013)
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Appendix  Charts:
Volunteering  and  Charitable  Giving

in  Non-­metro  Ontario
Volunteering

q Percent  who  volunteer  (2004,  2007,  2010,  2013)
q By  year,  by  age,  by  sex  and  by  level  of  
educational  attainment

q Volunteering  patterns  in  2013
Charitable  donors

q Percent  who  donate  and  average  donations
(2004,  2007,  2010,  2013)
q By  year,  by  age,  by  sex  and  by  level  of  
educational  attainment

q Charitable  donation  patterns  in  2013
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Source:  Statistics  Canada. General  Social  Survey    Giving,  Volunteering  &  Participating,  2013.

Percent  of  non-­metro Ontario  donors  stating each  reason  for  giving

In  2013, over  85% of  non-­metro  donors  said  they  made  a  donation  
because  of  "compassion  towards  people  in  need"  and
"to  help  a  cause  in  which  you  personally  believe"



RayD.Bollman@sasktel.net 39

20  and  
over  
(sub-­
total)

20  to  
34

35  to  
54

55  
and  
over

20  and  
over  
(sub-­
total)

20  to  
34

35  to  
54

55  
and  
over

20  and  
over  
(sub-­
total)

20  to  
34

35  to  
54

55  
and  
over

Total 100 100 100 100 100 100 100 100 100 100 100 100
Personally  affected 67 60 70 69 66 61 69 67 72 60 78 75
Will  receive  tax  credit 28 22 28 32 27 23 27 31 29 19 32 32
Religious  obligations 32 29 30 36 32 29 30 35 32 28 29 37
To  help  an  important  cause 86 83 87 87 86 85 87 85 86 75 87 91
Compassion 89 88 88 89 89 89 89 88 87 84 84 91
Community  contribution 79 83 80 75 78 83 80 73 80 79 83 79
Request  from  friend  or  relative 48 49 55 40 49 50 55 41 47 45 57 40

1.  The  exact  words  on  the  questionnaire  were:
You  or  someone  you  know  has  been  personally  affected  by  the  cause  the  organization  supports.
The  government  will  give  you  a  credit  on  your  income  taxes.
To  fulfill  religious  obligations  or  other  beliefs.
To  help  a  cause  in  which  you  personally  believed.
You  felt  compassion  towards  people  in  need.
You  wanted  to  make  a  contribution  to  the  community.
A  family  member,  friend,  neighbour  or  colleague  requested  that  you  make  a  donation

Reason  for  giving1

For  those  who  made  charitable  donations,  percent  reporting  each  
reason  for  giving  (Note  that  respondents  identified  more  than  one  reason  for  giving)

Source:  Statistics  Canada,  General  Social  Survey  (GSS)  -­  Giving,  Volunteering  &  Participating  (GVP),  2013

Reason  for  giving  to  a  charitable  organization,  Ontario,  2013
Ontario  (Total) Metro  (CMA) Non-­metro  (Non-­CMA)
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Source:  Statistics  Canada. General  Social  Survey    Giving,  Volunteering  &  Participating,  2013.

For each  100  donors,  number  of  donations  to  each  type  of  organization

In  2013,  for  each  100  non-­metro  donors,  there  were  159
donations  to  a  "health"  charitable  organization
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Arts  &  culture 4.6 2.8 3.8 6.6 4.9 3.0 4.1 7.2 3.3 F F 4.8
Sports  &  recreation 19.0 16.9 18.2 21.3 16.5 17.4 16.2 16.2 28.5 14.8 27.6 36.1
Education  &  research 23.3 19.1 28.4 21.0 23.8 19.3 28.4 21.8 21.6 18.2 28.0 18.7
Universities  &  colleges 2.6 F 1.7 3.8 2.7 F 1.8 4.5 F F F F
Health  (hospitals,  nursing  homes,  etc.) 129.5 81.7 133.7 157.2 121.6 79.8 126.7 146.1 159.1 90.0 165.7 189.1
  .  .  Hospitals 24.1 16.7 23.4 29.7 24.8 17.1 25.2 29.8 21.6 F 15.1 29.5
Social  services  (day  care,  caring  for  the  infirm,  etc.) 78.4 53.9 73.2 100.2 75.8 54.1 71.1 96.9 88.1 53.1 82.7 109.5
Environment  &  animal  protection 11.5 11.8 9.7 13.3 11.6 13.3 9.8 12.6 11.1 F 9.6 15.3
Community  development  &  housing 2.9 3.0 2.6 3.2 2.7 F 2.8 3.2 3.8 F F F
Law,  advocacy  &  politics 4.3 F 4.6 5.7 4.3 F 4.6 5.8 4.4 F F 5.4
Grant-­making,  fundraising  &  volunteer  promotion 14.7 11.6 19.2 12.0 15.9 11.8 21.5 12.6 9.9 F 8.7 10.3
International 16.0 17.6 16.1 14.8 17.2 18.2 18.0 15.7 11.5 15.4 7.7 12.2
Religion 48.3 41.3 42.8 58.8 48.2 40.2 43.1 59.9 48.6 45.8 41.1 55.5
Business  &  professional  associationss,  unions F F F F F F F F F F F F
Not  elsewhere  classified 3.8 F 3.3 4.7 4.1 F 3.8 5.0 F F F 3.7

Type  of  organization  (for  w hich  one  volunteered  the  most  hours  in  the  previous  year)  (ICNPO:  International  Classif ication  of  Non-­Profit  Organizations)
.  .  Arts  and  culture  (ICNPO  011)
.  .  Sports  and  recreation  (ICNPO  012  -­  013)
.  .  Education  and  research  (ICNPO  020  to  024)  (subtotal)
.  .  .  .  Education  (elementary,  primary,  secondary  and  higher)  (ICNPO  021-­022)
.  .  .  .  Research  (medical,  science,  technology,  social  sciences,  policy  studies)  (ICNPO  024)
.  .  .  .  Other  education  (general,  vocational,  continuing  education)  (ICNPO  020  &  023)
.  .  Health  (ICNPO  030  to  034)  (subtotal)
.  .  .  .  Hospitals  and  rehabilitation  (ICNPO  031)
.  .  .  .  Nursing  homes  (ICNPO  032)
.  .  .  .  Mental  health  and  crisis  intervention  (ICNPO  033)
.  .  .  .  Other  health  (general,  public  health,  outpatient  services,  emergency  services)  (ICNPO  030  &  034)
.  .  Social  services  (ICNPO  040  to  043)  (subtotal)
.  .  .  .  Social  services  (day  care,  youth  services,  family  services,  services  for  the  handicapped  and  the  elderly)  (ICNPO  041)
.  .  .  .  Other  social  services  (general,  emergency  and  relief,  income  support  and  maintenance)  (ICNPO  040  &  042  &  043)
.  .  Environment  and  animal  protection  (ICNPO  050  to  052)
.  .  Development  and  housing  (community,  economic  and  social  develoment,  housing,  job  training)  (ICNPO  061  to  063)
.  .  Law ,  advocacy  and  politics  (ICNPO  071  to  073)
.  .  Religion  (ICNPO  100  to  101)
.  .  Other  (philanthropic  organizations,  international  programs,  business  and  union  organizations)  (ICNPO  081  &  091  &  111  &  121)

For  those  who  made  charitable  donations,  number  of  donations  to  each  
type  of  organization  per  100  donors

"F":  Data  too  unreliable  to  publish  due  to  small  sample  size.
Source:  Statistics  Canada,  General  Social  Survey  (GSS)  -­  Giving,  Volunteering  &  Participating  (GVP),  2013

Type  of  charitable  organization

Number  of  donations  (per  100  donors)  given  to  each  type  of  organization,  Ontario,  2013

Ontario  (Total) Metro  (CMA) Non-­metro  (Non-­CMA)
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Source:  Statistics  Canada. General  Social  Survey    Giving,  Volunteering  &  Participating,  2013.

Percent  of  non-­metro Ontario  donors  reporting  responding  to  each  
solicitation  method  (or  using  each  way  of  giving)

In  2013,  41%  of  non-­metro  donors  responded  to  a  
charitable solicitation  at  a  shopping  centre
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Total 100 100 100 100 100 100 100 100 100 100 100 100
Mail 28 11 23 44 27 11 23 43 31 F 25 47
Telephone 8 5 7 10 8 5 8 11 7 F F 8
Television 6 4 6 7 5 3 6 7 6 F F 7
Online 17 20 21 11 19 22 22 12 12 F 18 9
On  one's  own 20 20 18 23 19 18 18 22 24 29 18 25
Charity  event 18 18 20 17 19 20 19 17 17 10 21 16
In  memoriam 28 16 25 39 26 15 24 36 37 22 32 47
at  work 23 22 33 13 24 22 34 14 20 24 29 13
Door-­to-­door 23 19 25 25 22 17 23 23 30 23 33 32
Shopping  centre 34 36 32 35 32 35 30 33 41 41 40 43
Place  of  worship 35 34 32 39 36 34 33 41 32 36 27 34
By  sponsoring  someone 35 22 38 41 35 22 38 41 37 25 40 41
Other 9 8 9 9 9 8 9 9 9 F 8 10

1.  In  the  past  12  months,  did  you  make  a  charitable  donation:
.  .  by  responding  to  a  request  through  the  mail?
.  .  by  responding  to  a  telephone  request?
.  .  by  responding  to  a  television  or  radio  request,  or  a  telethon?
.  .  online?
.  .  by  approaching  a  charitable  or  non-­profit  organization  on  your  own?
.  .  by  paying  to  attend  a  charity  event?
.  .  by  donating  in  the  name  of  someone  who  has  passed  away,  or  ’in  memoriam’?
.  .  when  asked  by  someone  at  work?
.  .  when  asked  by  someone  doing  door-­to-­door  canvassing?
.  .  when  asked  by  someone  canvassing  for  a  charitable  organization  at  a  shopping  centre  or  on  the  street?
.  .  through  a  collection  at  a  church,  synagogue,  mosque  or  other  place  of  worship?
.  .  by  sponsoring  someone  in  an  event  such  as  a  walk-­a-­thon?
.  .  were  there  any  other  methods  in  which  you  gave  money  to  a  charitable  or  non-­profit  organization?

Solicitation  method  (or  way  of  giving)  for  those  who  made  a  charitable  
donation,  Ontario,  2013

Ontario  (Total)   Metro  (CMA) Non-­metro  (Non-­CMA)

For  those  who  made  charitable  donations,  percent  who  used  each  
solicitation  method  (or  way  of  giving)  (Note  that  respondents  identified  more  than  one  

way  of  giving)

"F":  Data  too  unreliable  to  publish  due  to  small  sample  size.
Source:  Statistics  Canada,  General  Social  Survey  (GSS)  -­  Giving,  Volunteering  &  Participating  (GVP),  2013

Solicitation  method  
(or  way  of  giving)1
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Source:  Statistics  Canada. General  Social  Survey    Giving,  Volunteering  &  Participating,  2013.

Among non-­metro  Ontario  donors,  
percent  stating each  reason  for  NOT  giving  more

In  2013, over  70%  of non-­metro  donors  did  not  give  more  because:
a)  satisified  with  present  level  of  giving;;  b)  could  not  afford  to  give  more;;  

and    c)  concerns  of  charity  fraud



RayD.Bollman@sasktel.net 45

20  and  
over  
(sub-­
total)

20  to  
34

35  to  
54

55  
and  
over

20  and  
over  
(sub-­
total)

20  to  
34

35  to  
54

55  
and  
over

20  and  
over  
(sub-­
total)

20  to  
34

35  to  
54

55  
and  
over

Total 100 100 100 100 100 100 100 100 100 100 100 100
Satisfied  with  amount  donated 70 59 68 79 69 58 67 79 76 64 76 82
Could  not  afford  larger  donation 69 75 69 65 68 75 69 64 72 79 71 70
No  one  asked 27 35 28 22 26 33 26 21 32 44 35 25
Did  not  know  where 11 16 10 8 10 14 10 7 14 20 F 11
Hard  to  find  a  worthwhile  cause 10 12 10 9 11 12 10 10 9 F 9 8
Gave  time  instead 30 35 28 29 30 36 28 28 30 34 26 31
Gave  directly  to  people  in  need 37 27 35 46 36 27 35 44 43 30 38 52
Tax  credit  not  sufficient  incentive 15 11 15 19 15 12 14 17 19 F 19 22
Would  not  be  used  efficiently 28 21 28 32 27 23 27 29 33 F 34 40
The  way  requests  were  made 30 24 30 36 30 26 29 35 30 F 31 38
So  many  organizations 51 38 53 57 50 40 51 57 54 33 63 57
Concened  about  charity  fraud  /  scams 71 64 71 75 71 64 71 74 71 64 70 76

1.  Reasons  for  not  giving  more
You  were  happy  with  what  you  already  gave
You  could  not  afford  to  give  a  larger  donation.
Because  no  one  asked  you
You  did  not  know  where  to  make  a  contribution
It  was  hard  to  find  a  cause  worth  supporting
You  gave  time  instead  of  money.
You  felt  that  you  already  gave  enough  money  directly  to  people  on  your  own,  instead  of  through  an  organization.
You  felt  that  the  tax  credit  for  donations  was  not  enough  incentive  to  give  more
You  did  not  think  the  money  would  be  used  efficiently  or  effectively
The  way  requests  were  made
There  seem  to  be  so  many  organizations  seeking  donations  for  one  cause  or  another,  sometimes  I  don’t  feel  like  giving  to  any  organization.
You  are  concerned  about  charity  fraud  or  scams.

Among  those  who  did  make  a  charitable  donation,  percent  reporting  
each  reason  for  not  giving  more  (Note  that  respondents  identified  more  than  

one  reason  for  not  giving  more)

Among  donors,  reason  for  not  
giving  more1

"F":  Data  too  unreliable  to  publish  due  to  small  sample  size.
Source:  Statistics  Canada,  General  Social  Survey  (GSS)  -­  Giving,  Volunteering  &  Participating  (GVP),  2013

Among  charitable  donors,  reasons  for  not  giving  more,  Ontario,  2013
Ontario  (Total) Metro  (CMA) Non-­metro  (Non-­CMA)


